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6 | UNIT lntroduction to marketing and advertising

&$ attefo{*qx *n *x(ri*{tsfr& & &i{er&i$* ents.ilate t*iitletoteo €ser; t;&.}.

ete $r s trr$ ae( co{u n tei ake cstl*eatlc]ns * t e io & s.

T em atc t * eq:lf*raticns to ! e e nificns f

3H
il
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,\)
4 prod uci

5 strong

6 primary
r r: r: hlir

knowledge

line

nrentions

re latlons

responsibiiity

SETVICC

strategie: L

: a a relateC series ol items sold by a

: I b the Cepartment that deals directly with e rnain task or function

rcmpany (eg education software tittes
oflered by a pubtisher)

ccnSumers f good understandlng
c communication with the general pubtic

i I g ways of promoting a brand

| '1] a items where the company's name is

see n in newspapers, magazines and

websites

is or l'rer ri ary
responsi ility is to p vide
direct sup orl to the media
buyers. Slhe will at$o track

55

de pia{d media buyer cumpirdtar media

media outlet partenet pe platc rnedia

proven track recard experienyd relevcntd

assigned atribuit, $lccct crnss-functional
teams er,h!pe de luo:u cu activitili din diverse

Carnenii go-to-market strategy st{ategie

The ;ueccssful caniiidalc mu;r

be an crcelletrl rnalager anrl

ItLrc a pr,,r.n uJrk,ir\.r:(1 i:l

lerdirg a large departuieut.

The rnissioll is l.r.l develolr

and e\ri t;tr' e !r)ltljrriiic:tli\ e

mar-keiin plan that reintbrces

orir leadership positicr:r. llilect
respcnsibilitics incluele rnedia

relations, Pll. nrarketing

conulunieations" plalning and

lrore _

I fne joLr invetlves managing all aspects of pr:blie l

I ions, u licity, etc" The ri ht pe on will
h ve soli riting skills and st n lationshi s :

ith t e appro riate media outlets. The posirion

i"e o*s i etly to the CE0. The sala is based
n expefience.

L -.'' YoLi wii-r be responsibtre for developing and executing
brlrrrl stra.teroies and arkeiinq i.nitiatives fer an

assigned product line to meet revenue, proa.tability and
buCget targ€ts. ilequires $trong knowledge of rnarketing
principies and practices, and the ai:iiity tc lead cross,
fur:crienai lea $ lo acco plish a successful gio-to-market
silaie (It This positicn l:epolls riirectlv to the Director of

arkelrng.
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I I UNIT lntroduction to marketing and advertising

o dra an or ani ra for orrr $ ,! co irn or e art ent.
.^6 ^ 5^1t^ :^ --,^- t-.*et *lstte ltr vr t*rr r***'**o! eSCf; e OUfSgii

inqtt t < rv gr vg vl lq,

iO.ill5\'r'e1 lU lc be in chai. e of

7 e rsscm&a&lwese$a &&& ,,mi{rs*a &r? ,& r, e&airlimeam &ear€a &r} *&rs &nim

s€m&atiexrs em C eir €e &m&es" L&sten am & e a r?ets sf sa€ se &m 's tr&** ve&tte$.

Company r:

eornpairy z:

fornpany 3:

ic eo tl&w is t e arn , ie is t e er * airlime am ic is the ean co em ?

L&stcm a aim am e& &e&e t ese sesrtsrl€es $re & e nesemtations.

r We have ti:ree nrain brand values which we irv to in al[ our internal anti

communieation.
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3

4

5

f,

0ur customers

0ur prcducts are

That's sr:mething

We have always

Lrs with the highest quatity products"

seen as the safest on the rnarl<et"

can through our brancl.

for con:ing Llp with new proclucts anC lrrie try to

IJ{lti:

iro our legc and

r:ur rnarketing.

c0rpcrate design.

that through our brand"

For us, the cusion:er atways corres first and we want to constantty

ourselves anei our custorclers of that fact.

That's son'lething we continua[[y7

I l*r:pefulty that is

L

l: li I ,' ro u lr ie,,en ha:ir ,,, rl rfr 1,, bvi : 't r'*i el
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. -^.-^-/ -^ -1^-



urEBe pue ure8s lr Anq pue puerq p a1t1 altJoad uaq6
alrruas :o lrnpo.rd E ol sppe puerq e teqt (lou ro fte]auoLu ral{}la) anlp^ aql

puerq s.fiueduol aq:l ]U l,usaop pnpold e uaL{A

puprq e tnoqe Iu!L{} I11en1:e aidoad 1eqp1

puerq e ]noqe lLrlr.{} o1 aldoad sluean ,{ueduos E lpr.itr11

puerq B Jo arpme a;e aldoad L{lnu A oH

palle:r sr puerq B lBqM

L

9

:
b

€

T

* rra,.r rrt 3 f ;11r.' ; ou fio op, uPt _ li susl$saj xa ue (} :ssraie v r.sr{t .: sls r .vt v i nrrE

a6 .J r.r .r!" r
cy q relj !,estrcd

19'ti'r alg V rau$ed

'gsslSe a*&Asa.re &elsss !"xme }.res&, &e 'e3! aslls3lsuolteu€ g'uE of,,'tno !

Jo ssnls^ irEr 3 I ssElsl ol s3l rauirP ,ili u! s"l a I asn lslli'JaiIuP e i! I tr

iu s! le eue ols 3
a,lP ue 0) rnr, 9o0 a d aqt lnoqs lc ro sanlEl s€J s. ue o) rno tre l8q

a aser.Aras lo sl3r? a.t im& &! ax€!3esSg s? ;33 &a &,'ls t'l{t o slllslJal3ejE f, 3!

:r\1puau1 tasn:r1;uoiir :c1 an1e,t p0oS

:snoUnxnl

:asn ol Asea

qloq

o1tul

'siill
5u:rttt

:leflsn un

; aArlPAoll u r

:trqUo,ulsnr]:alq etlal

leaguc &3 & &s a l 1o fue umep allrlvr nod g "ia&llc inlr $l 631&$ei lt!& &ia s3 $a

'a{!e 3s;} }! e}s!3osss ns6 }:n &} .r& &e o} s u s e}!.t &te &!e $i}&!}3e s ;} e }s e&"1

"' aq plnoM dueduor .ino ioJ sanlEA aArllaJ1a lsou aql
"'are suorldo lsaq aLltr'uorurdo rno u;

... 
ieql loal/)lulq.I aM

seapl rnof Su11uasa.r6

/aLl4xa utp plndat.tarl alsa atns u1 p1a] 'uiplanos plltotd) tawtlj aaut9nut
(aut$ taun Dalonlo^a-olnc) taa:$ Dallltluapt

awt$/$p1a1tos taun lD tDnz!^ NlaqLu$
qw! ap auna tnun oilDilaAzap tt oa;oatt

auow ipwttj ap aLunu

aEeuir a1e,todtor

(1) l,1r1uapr alerod.rot

(61) u6rsap alerodror
Surpuerq

Pueiq

'sarnllnr sso;:lE pools.rapun aq llrM pus plloM ssautsttq eq1 lnoqinotqi paiCopt:

uaaq aleq suiai qsr13u1 aql .1o Aueuu 'suu;ai lurla4Eur JSoLU r01 suorielsusrl uerueuloU ale a.raql qiinoqilv

6 | iJursttra,rpu puP :iLrla)ileu cl ucrllnpo.l:lul lllln

{3:3*&*38!t*,*,3.*:S{*f*



x0 | UNIT Intrcduction to marl(ciing and advertising

*e t is ;lrtie{* fre e $ rler's l,,ids e,! il,x$ er t & uestie&c.

needs to know how to make their prodLtct cot-lnect loyalty.

to their customer. The best brand has a raticnal as

* How inrportant is branding to your company? llow irnpcrtant ls il ln your eultureT

* Make a tist of branels you tike anC branCs you don't llke. Explain your feelings. (Dici yoL: havt

bad experience with the branr.l? Was it adyertiseC wlth an ai:lusing or a horri!:le comnrerciat?)

ln a wcrd: no. i'think that branding is the nrost Tcclay, everyone's talking about iPods, ancl

important pcint your company can eensieler - ilol ltist <]s >tate-of-ihe-art nu:ical devices.

and everyioue ;hor..rld con:ieler ii. And those cf \tlhen per:pie talk about their i ds, you n':ight

you r,vho sell to companies * office chairs, obsclr-e thirrk they're lalkinq abcut a best friencl: "l'rj

chenricals, you know who you are - yor,r shoulC never go anywirere withcul itl" "lf I had te

be paying alentior [oo choose beiween rry iPccl ancl nry girlirienci

t s not enough ir-rst to have everyone recognize well " Despite lhe nunrber of me-too pro ucl.5

your brand nanre oTyour logo Branding ls about cle:igned to cotrpete ith the iPo s, I e original

connect ng, after ai , and everyone in marketing still has the larEest ark t sl-ulre. Why? rarrd

-L.,..i,1

1

tr--ilfX , &-.
E m! t l.:v iit'{t'{' t/Oiif

randimg, bramdim bram ing: !f you lrawem't !r rel the
w6rd, lrou'we heem almder a r&ck r thc last, & , ten e&t's.

ut is all tl're talk a er$t bramdim iu s& uch ky e?

clrsicli-rer's heaei as ell as his or her heart, You

wenl your brand te be :omething the custon-ler

knows is the best - aird ieels is lhe best too

Anrl ren-rerr:ber, oncl: yeu've inspire branC

loyally in yolrr custornt:r5, yol,r can'i betray

ihenr and change lhe rlenl of yor:r rand.

Cadbury.,, for era e, has ; reputatior-l

for !:he!r clr late:. llul whrn

they introelucecl Ca bury's so , it

oed. ,J .)5 tntl irF
lit;ll ri .1,lli (:,r'lil :

\\ fl ': L'xil-(l(llr{;:}q i-

.! I O 1.-1iiir,::Y!S'r)
\!

)! i r-j (,r :: r.: 11 r. ri r :ten yo..l : t
rell;r: ,r \lr:,tr .t;)ai ll tia!;r 'rrrli i. I

the sici-y ,r.r il l-rrl Lo,lsi(ienI VeI)

ie't' prorlL.;<t: i,vr f-' 8r 3r iPo ;
nriqhi ri|eady ,JC )i'5Le:L;d'r { :rPr\'5.

ll t esteLrlish your bran , a pecple will

ren-lenrber it, When Apple ii-rtreduces ils nerl ne

iCea. nrillie r cf peopie will be payin eltenlitn,

reedy lo fall in iove again.
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12 I U I'l lT I-indins the customer

The arketing tea ei$ the &o ;,&ian-bilssd ee psm €upirom ants to rasearclr the arket fer

o ile &mes a cs Eei call fore il rcn"Listentot e llo im iscerssiom &t eent rce

€ ers of t e tea &n e &;' xlat€ of the six ate

cottettion et o st e ention. Data gollection methods

ata vanta *s*n isx rr;rm*x *s of s ! rsmt *{}es} xha\r*? &ic i*tfuee ea est?

ie is t e ost ex ensive? Listen a ain if ilu(essar -

Market research terms varv between Britain anC the l-13. For example,

an 'individuai interview'in Britain is often called a 'one on one'or an

'in-person survey'in the U5, a'sireet inierview'is caLled a'sidewalk
survey'and a 'pcstal survey'is called a 'mail survey'.

listentot e ialo uea ain ar{oo a&.t etrasrseri to$ & e an n or s[o ti e

fs*&o i$ e mitis&s.

:. usefulanswer:

2 a survey group which is not typical of a target grcup:

3 rnodel of a product in developnrent:

4

4

)

6

percentage of people who ccmpiete a survey:

the group of people a cornpany wants tc sell to:

information known about a cListcmer:


